
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Description of strategy 

 

WYSAC, University of Wyoming 2 Catalog of Environmental Prevention Strategies 

Discussion of effectiveness  

INCREASE PRICE OR TAXES ON ALCOHOL Other names/examples:  None 

These interventions increase the price for 
alcohol products through municipal, state, or 
federal legislation that raises the excise tax 
on alcohol. Alcohol excise taxes affect the 
price of alcohol, and are intended to reduce 
alcohol-related harms, raise revenue, or 
both. Alcohol taxes are implemented at the 
state and federal level, and are beverage-
specific (i.e., they differ for beer, wine and 
spirits). These taxes are usually based on the 
amount of beverage purchased (not on the 
sales price), so their effects can erode over 
time due to inflation if they are not adjusted 
regularly (Guide to Community Preventive 
Services, 2007). Such increases make the use 
of alcohol products less attractive to young 
people who have limited incomes and a   
variety of ways to spend their money (Guide 
to Community Preventive Services, 2007).  

Alcohol 
Evidence suggests that increasing the unit 
price of alcohol is effective in reducing      
excessive alcohol consumption, adolescent 
drinking, alcohol-impaired driving, and mor-
tality from liver cirrhosis (Elder et al., 2010). 
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Intervening Variable 

Retail Pricing 

 
Retail availability  
Social availability  
Law Enforcement  
Community norms 

 
Promotion & media  

In North Dakota, tax rates are imposed according to the following schedule:  

 Beer in bulk containers $.08 (.021 per liter) per wine gallon 

 Beer in bottles and cans $.16 (.042 per liter) per wine gallon 

 Wine, including sparkling wine, containing less than 17% alcohol per volume .52 (.132 per 
liter) per wine gallon 

 Wine containing 17%-24% alcohol by volume .60 (.159 per liter) per wine gallon 

 Distilled spirits 2.50 (.66 per liter) per wine gallon 

 Alcohol 5.04 (1.07 per liter) per wine gallon. 
  
(N.D.C.C. §5-03-07  -  Imposition of Tax Rate, 2013) 

 
 


